@owmew(,g

Shape Up SF Coalition Newsletter
Rethink Your Drink Update
November 2013

e

sstning O

Sugary brink Tax In SF? Answers to Frequently Asked Questions
By Janna Cordeiro, MPH
Healthy Beverage Consuftant

There’s a lot going on right now in the public health worid around decreasing consumption of
sugary drinks! You've probahly heard about Mexico's big push to tax sugary drinks and junk

food or Telluride, Colarado’s measure to tax sugary drinks that will be voted on next week. Now,
San Francisco Is joining the conversation!
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Q. Whatls an excise tax and how Is It different from a sales tax? How much could 2 cents
an ounce on sugary drinks raise for San Francisco?

A. San Franclsco Supervisors are proposing an excise tax that would require distributors of
sugary drinks to pay the fee and would not be an additional tax at the cash register. An
excise tax is Imposed upon the distributors; a sales tax is paid directly by consumers at the
cash register. it Is estimated that 2cents per ounce on sugary drinks would raise over $30
million a year for health promoting programs in San Francisco.
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Q. What would the money be used for? Is this a special tax that would earmark the funds
for specific programs? Wouldn’t it just off-set money the City has already allocated for
these programs?

A Forthe revenue to be effective, it's important to make sure that the funds raised are
earmarked for programs that educate, provide access to healthier choices, and make the
heaithier choice, the easy choice. Several San Francisco Supervisors are propasing a
special tax that would earmark the funds for health, nutrition, food access, and physical
activity programming. The ballot measure will protect current levels of City funding for
these programs so the money will be used to develop, expand;:0r. enhance these types of
programs rather than Just fill a city budget shortfall, '

that can’t be fixed by targeting just one thmg?
A. Nooneis saying that sugary drinks are the only:t
chronic health probtems, BUT sugary drinks

er cities, However, like citles across the
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; odels and are responsible for a lot of what their kids eat and
drink, BUT sugary drinksare everywhere and cheap {often cheaper than bottled water).
Kids need Incentives to make healthy choices and disincentives for unhealthy cholces.
Further, aggressive target marketing to youth by the beverage industry puts parents at a
distinct disadvantage. For example, when hig name stars like Beyoncé, One Direction and
Katy Perry all promote soda; parents know that education and parental influence alone
will not discourage kids to buy a soda on thelr way home from school. Making sugary
drinks more expensive and harder to get for youth will have a much bigger impact, as we
saw when we began taxing tobacco,
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