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Sugar Drinks: Making Us Sick




DECREASING CONSUMPTION OF SUGARY DRINKS
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The Open Truth Campaign
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sopen truth

Sugary drinks are making us sick.
Find out how the sugary drinks industry targets us...
and how you can take action.

www.opentruthnow.org
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Goals of Open Truth
The 3 T’s

1. Tell the TRUTH: Increase awareness about
how sugary drinks are making us sick;

2. Expose TARGETING: Expose the tactics of the
beverage industry, which targets young
people, parents, and communities of color;
and

3. TAKE ACTION: Inspire policy changes to
increase access to healthy drinks.

TRUTH: Sugary Drinks are Making Us Sick
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The youth targeted by
sugary drinks companies
are the 1* generation of
Americans expected to live
shorter lives than their
parents due to chronic
diseases such as type 2

diabetes and heart di
@
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TARGET: Exposing Big Soda’s Tactics

misinformation.

Marketing

TAKE ACTION: Raise Your Voice

S Things you can do to help counter Big Scda’s marketing:

1 2 3

soda leaders social media  warning label  sense labels
executives legislation in on drinks
California

Toll Big Soda exceutives what you think!

Listen up @CocaCola @Peps| Peaple who consume sugary
drinks regularly have 263% greater risk of type 2 diebetes

— Click Here to twaet this W

Hey @CocaCola @Pepsi Stop targeting youth of celor when your

= astating #ChamaNnBintara

#30daKills #OpenTruth

What YOU can do:

Big Soda, stop
ta?’geting me'fJ - SHARE our website and

| Your producs et cur communly. The Bigger Picture videos

open ' FOLLOW US on Facebook,

tmsh YY) Instagram and Twitter
@OpenTruthNow

. PARTICIPATE in the
. conversation
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Learn more at

www.opentruthnow.org

Questions?

Marianne Szeto, MPH
Shape Up San Francisco

mszeto@shapeupsfcoalition.org

The views expressed herein do not necessarily refiect the official policies of the City and County of San Francisco or Shape Up San
Francisco; nor does mention of the San Francisco Department of Public Health imply its endorsement. 13
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